
 
 
 
Mark Collins 
Head of Industry Affairs,  
PhonepayPlus Ltd 
Clove Building 
4 Maguire Street 
London 
SE1 2NQ 
 
 
15th July 2010 
 
 
Dear Mark, 
 
The new PhonepayPlus Code of Practice 
 
UTV Media (GB) is a leading commercial radio broadcaster in the UK. Our 
operations include talkSPORT, the UK’s only national commercial speech 
station. The use of premium rate telephony is integral to talkSPORT’s 
programming, providing an efficient means for us to manage listener calls 
and SMS. We are committed to operating premium rate phone numbers 
with honesty, fairness, transparency and accountability, in line with 
principles and operating procedures set out in commercial radio’s Code 
of Practice on Premium Rate Interaction1. 
  
I am writing in response to questions 12 and 13 of your consultation on the 
revised PhonepayPlus Code of Conduct. This follows our telephone 
conversation of 13 July. 
 
We agree that radio listeners should receive clear and prominent pricing 
information regarding the cost of using premium rate phone numbers to 
interact with our radio stations. However, we urge PhonepayPlus to retain 
a pragmatic view in applying its proposed pricing rules to radio. It is 
neither practical nor desirable for radio broadcasters to provide pricing 
information on each occasion that they encourage listeners to contact a 
radio station. This is due to radio’s unique character as a non-visual 
medium which enjoys high audience loyalty and familiarity. 
 

                                                 
1 Available at www.radiocentre.org. Despite no longer being a member of RadioCentre, UTV Media (GB) is 
committed to the principles laid out in this document and it informs our internal operational and compliance 
procedures. 



 
Our radio stations use a range of methods to ensure that listeners have 
accurate pricing information, and PhonepayPlus must continue to allow 
radio broadcasters to exercise discretion in how they ensure pricing 
transparency. For instance, listeners calling talkSPORT’s 0871 studio phone 
line are played a recorded message with pricing information before being 
connected. This ensures that they receive full pricing information before 
committing to make a payment. Conversely, promotional scripts for 
competitions which involve Premium Rate SMS entry at a cost of more 
than 50p include detailed pricing information in each on-air execution. 
 
I took from our recent telephone conversation that PhonepayPlus takes a 
pragmatic and proportionate approach to regulation, and that its Code 
enforcement will continue to take account of the unique characteristics 
of radio. If it does so, we believe that the proposed new rules are broadly 
appropriate (question 12). We are relaxed about whether detailed 
guidance is provided alongside the new rules (question 13), since a radio-
specific application of Premium Rate requirements for radio broadcasters 
is already set out in commercial radio’s Code of Practice on Premium 
Rate Interaction. 
 
Our response should be read alongside any submission received from 
RadioCentre on behalf of commercial radio as a whole. We have not 
hitherto had sight of any such response, but they may have additional 
insights which I have failed to address here. 
 
Yours sincerely, 
 

 
 
Jimmy Buckland 
Business Development Manager 
UTV Radio (GB) Limited 


