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EXECUTIVE SUMMARY 

 

Quick summary on the use of Quiz TV services: 

 

 Pricing information should be clear, prominent and spoken by a presenter or voiceover in 

intervals of no more than 10 minutes. 

 Consumers should be aware of their chances of getting through to the on-screen presenter or to 

any further stages of the service. 

 Key information should be displayed on-screen as often as is practicably possible. 

 

1. Introduction 

 

1.1. The purpose of this Service-Specific Guidance Note (‘the Guidance’) is to assist registered 

parties/providers (‘providers’) by clarifying PhonepayPlus’ expectations around the use of Quiz 

TV services. 

 

1.2. For the purpose of this Guidance, Quiz TV services are defined by PhonepayPlus as those 

services which broadcast on television where the primary function and content of the entire 

output is participation in competitions by viewers who are invited to call or text a premium rate 

number to give their answer to an on-screen question.  

 

1.3. Providers wishing to set up Quiz TV services should note Ofcom’s Broadcasting Code in relation 

to the conduct of competitions; separate Guidance is available from Ofcom on this topic. 

2. The role of Service-Specific Guidance  

2.1. Service-Specific Guidance does not form part of the Code of Practice; neither is it binding on 

PhonepayPlus’ Code Compliance Panel (‘the Tribunal’). However, we intend it to help providers 

understand how compliance with the Code might be achieved.  

 

2.2. Providers are not obliged to follow this Guidance but, in the event of an investigation, a Tribunal 

will adjudge whether the alternative actions that providers took delivered compliance with the 

Code. We recommend that those looking to radically depart from this Guidance contact our 

Compliance Advice Team in reasonable time ahead of launching the service. 

 

3. Pricing information should be clear 

 

3.1. As required by PhonepayPlus’ Code of Practice, pricing information on-screen should be easily 

legible, prominent, horizontal and not require close examination by the consumer. If the 

information crawls or scrolls across the screen, it should not be off-screen for more than 60 

seconds at a time. 

 

3.2. Pricing information on-screen should make clear that the charge applies to all calls, regardless 

of whether the viewer is successful in getting through. 

 

3.3. A presenter or voiceover should state the pricing information at intervals of no more than 10 

minutes. Such an announcement should make clear that the cost will apply, regardless of 

whether the entrant is successful in getting through to the next stage of the service.   
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3.4. Basic pricing information, including the fact that every call will be charged, should be announced 

at the beginning of any call a consumer makes to the service. An equivalent text message 

should be sent to viewers who participate via premium rate SMS. 

 

3.5. Call cost warnings should be provided to all callers (other than where the number is withheld) at 

intervals of no less than £10 spent in each calendar day. The cost of the call will need to be 

linked to a standard price point, such as the BT rate, unless the provider is targeting callers 

exclusively from another network, in which case the standard rate from that network should be 

quoted. 

 

3.6. Alternatively, warnings may be provided at set call intervals in any calendar day that equate to 

accumulations of £10 of call spend (for example, call warnings at every tenth call where the cost 

of each call is £1). Such warning should make clear the number of calls, the cost of each 

chargeable call and that this may vary across different networks. 

 

3.7. For more information on pricing information, please see the General Guidance Note on 

‘Promotions and promotional material’. 

 

4. Consumers should be aware of their chances 

 

4.1. The chances of acceptance or rejection of an attempt by a viewer to get beyond the first stage 

should be shown on-screen in near real time. This can be achieved, as a minimum, by a 

prominent, permanently-visible, standalone display (whether static, crawling or scrolling), 

showing the total number of entries (paid and free) to the service in the preceding 15-minute 

period. This should be updated at no more than 10-minute intervals. This minimum standard 

would mean showing at least six updates within the space of one hour. 

 

5. Key information to be displayed on-screen 

 

5.1. The identity and UK contact details of the provider, where not otherwise obvious, must be clearly 

stated as per paragraph 2.2.1 of the Code of Practice. In addition, customer service 

arrangements should be in place via a non-premium rate customer service phone number. 

 

5.2. Key terms and conditions should be provided on-screen periodically. Full terms and conditions 

should be provided via the contact means provided. Key terms and conditions are considered to 

be: 

 

 Cost per call/minute, regardless of getting through to the studio; 

 Any age limit; 

 The quiz question and any rules specific to the quiz, where applicable; 

 Details of any alternative free entry route (if one is provided); 

 Information as to the broad chances of acceptance or rejection, when making a call to attempt to 

get to air. 

 

5.3. When offering cash prizes, a warning that entrants should be 16 years or over should be stated 

on-screen at regular intervals as a precautionary measure. 
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5.4. The use of clocks or countdown timers displayed on-screen should not mislead consumers into 

making more calls than they might otherwise have done because they think the competition, or a 

certain stage of the competition, is about to close. 

 

 


