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ICSTIS issues new Code of Practice for consultation 
 
ICSTIS, the premium rate services regulator, today issued an updated version  
of its Code of Practice for consultation. The proposed 11th Edition of the  
ICSTIS Code has been published following an in-depth review of the regulator’s 
existing rules and will ensure consumers are thoroughly protected in the fast-
moving premium rate industry. It also takes account of the recommendations 
made in the Ofcom Review late last year. 
 

As well as proposing specific amendments to the Code, ICSTIS is seeking comments 

on the scope and application of its regulation, particularly in respect of the 

appropriateness of regulation for new and developing forms of content. 

 

The key proposals are: 

 

• implementation of the relevant recommendations from the Ofcom Review 

• amending the definition of network operators so that they can be quickly and 

readily identified – this will ensure that they can support ICSTIS in its work by 

carrying out due diligence on and provide accurate information about their 

service providers, bar access to services where necessary and withhold 

revenue payments when requested 

• the ability to impose sanctions on network operators where they fail to meet 

their obligations under the Code 



• specific, tailored provisions for directory enquiry services, subscription services 

and SMS chat services 

• more specific and more wide-ranging requirements governing the provision of 

price warnings for premium rate services advertised on television 

• stronger rules covering refunds for complainants.    

 

In launching the consultation, ICSTIS Director George Kidd said: “Our proposed new 

Code has been developed following extensive discussion with industry, Government 

and consumer groups. We want our requirements to be transparent and proportionate, 

consistent in their approach and targeted at the issues of most harm. We also want 

them to place the appropriate degree of accountability on all parties for their actions.  

 

“We are seeing a whole host of new and innovative services but there is a danger that 

some of these services threaten new forms of consumer harm. For this reason, the 

new Code features safeguards to ensure consumers are protected at all times. It 

contains, for example, specific rules for premium rate SMS services, Internet services 

and directory enquiry services. 

 

“We will also have the power to impose sanctions on phone companies where they fail 

to meet their obligations under the new Code. This is a new world and we will have to 

work with the industry to make sure that they are aware of their obligations and how to 

meet them. All in all, the new Code offers more security and protection for consumers, 

thereby building greater trust and confidence in premium rate charging.” 

 

Full details of the consultation, which runs until 23 September 2005, can be found at 

www.icstis.org.uk. 

 
– ENDS – 
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NOTES 

 
• ICSTIS, the Independent Committee for the Supervision of Standards of Telephone 

Information Services, is the industry-funded regulatory body for all premium rate charged 
telecommunications services.  

• We regulate the content, promotion and overall operation of services through our Code of 
Practice. We investigate complaints, and have the power to fine companies and bar 
access to services if the Code is breached. We can also bar the individual(s) behind a 
company from running any other premium rate services under any company name on any 
telephone network for a defined period. 

• Services are advertised on either 09 dialling codes or, in the case of mobile services, on 
four or five digit short codes followed by a descriptive key word (for example, 82828 
VOTE). In some instances, such as interactive TV where viewers make ‘calls’ using their 
remote controls, the premium rate number may not be shown. In addition, we regulate all 
‘118’ directory enquiry services.  

• Services offer information and entertainment via phone, fax, PC (e-mail, Internet, bulletin 
board), mobile (SMS/MMS/WAP) or interactive digital TV, and currently vary in cost from 
10 pence per call to £1.50 per minute. The money paid by users for services is shared 
between the telephone company carrying the service and the organisation providing the 
content. Approximately 45,000 services are in operation at any one time, generating 
estimated revenue of over £1 billion in 2004. 


