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BT welcomes comments on the content of this document. Comments can be addressed via e-
mail to Graham Pottie (graham.pottie@bt.com ) or Anne McLaren (anne.mclaren@bt.com) 
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For the attention of  
Mr Jonathan Levack  

Regulatory Development Executive  

PhonepayPlus  
Clove Building  
4 Maguire Street  
London SE1 2NQ  
 
Tel: 020 7940 7459 
 
jlevack@phonepayplus.org.uk 
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1 Executive Summary  
 
BT strongly supports PPP’s aim to ensure that consumers are provided with 
complete, accurate and relevant information throughout the purchasing journey. The 
actions of a small number of service providers over the past few years have brought 
this into question.  
 
We note the different types of promotional devices and channels included in this 
consultation and that while some channels (e.g. SEM, SEO,affiliate marketing) can 
be compliant and effective when responsibly managed, some are intrinsically non-
compliant. 
 
We also note the clarification that the responsibility for compliant marketing remains 
with the Level 2 and that Due Diligence from Level 1 providers and Network 
Operators will promote compliant behaviour. 
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2 BT’s responses to consultation questions  
 
Q.1: Do you agree with our assessment of digital marketing in the PRS context 
and with our overall approach for dealing with it? If not, why not?  
 
A: We agree with the assessment and approach.  The consumer should always 
be clear about the service and the cost before they purchase. 
 
Q.2: Do you agree with our consideration of typosquatting and proposed 
expectation? If not, why not?  
 
A: We agree with the consideration and approach. The consumer should always 
be clear about the service and the cost before they purchase. 
 
Q.3: Do you agree with our consideration of Clickjacking and our proposed 
expectations? If not, why not?  
 
A: We agree with the consideration and approach. The consumer should always 
be clear about the service and the cost before they purchase. 
 
Q.4: Do you agree with our consideration of Likejacking and our proposed 
expectations? If not, why not?  
 
A: We agree with the consideration and approach. The consumer should always 
be clear about the service and the cost before they purchase. 
 
Q.5: Do you agree with PhonepayPlus’ consideration of banner ads, pop-ups 
and pop-unders and our expectations around them? If not, why not?  
 
A: We agree with the consideration and approach. The consumer should always 
be clear about the service and the cost before they purchase. 
 
Q.6: Do you agree with PhonepayPlus’ definition of SEM and SEO and our 
expectations around them? If not, why not?  
 
A: We agree with the consideration and approach. The consumer should always 
be clear about the service and the cost before they purchase. 
 
Q.7: Do you agree with our consideration of content locking practices and our 
expectations around them? If not, why not?  
 
A: We agree with the consideration and approach. The consumer should always 
be clear about the service and the cost before they purchase. 
 
Q.8: Do you agree with PhonepayPlus’ consideration of spam and our related 
expectations? If not, why not?  
 
A: We agree with the consideration and approach. The consumer should always 
be clear about the service and the cost before they purchase. 
 
Q.9: Are there any other potentially misleading digital marketing practices that 
we have not identified? If so, then please suggest any, including appropriate 
evidence.  
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A: We are not aware of other potentially misleading digital marketing practices, 
but these will evolve.  As a result, the focus on clear responsibility and the need for 
the consumer to always be clear about the service and the cost before they purchase 
is vital. 
 
Q.10: Do you agree with our illustrative representation of affiliate marketing? If 
not, why not?  
 
A: We agree with the representation, and would expect the same level of 
monitoring and control whether an affiliate network is used or not.   
 
Q.11: Do you agree with our consideration of affiliate marketing and our 
expectations? If not, why not? 
 
A: We agree with the consideration and approach. The increased risk of non-UK 
based affiliates should be reflected in the degree of due diligence. 
 

End 
 


