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1. Introduction 
 
Siren World Wide Ltd (“Siren”) is a business with extensive experience in providing participation TV solutions to UK 
broadcasters and production companies and helping exploit the commercial relationships between television properties and 
interactive platforms.     
 
In this document Siren gives its responses to the TV Quiz Programme/Channel consultation document issued by ICSTIS on 
21st September. Siren’s response follows the format of the consultation document, and rerstricts itself to the questions raised 
by ICSTIS therein. 
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2. Response to Consultation Document 

Question 1 
 
Siren believes that the industry is already comfortable with the “Call TV” descriptor for these services, and would suggest 
that this terminology, rather than “TV Quiz” services be adopted by ICSTIS. 
 
Question 2 
 
Siren believes that Call TV programme and channel activities services should primarily fall under the regulatory ambit of 
OFCOM due to their TV nature. However, Siren recognises that ICSTIS can, and should, play a role in assisting OFCOM in the 
regulation of this growing market, and look to be given an opportunity to offer constructive feedback about the premium 
telephony mechanics employed by the providers of Call TV services. 
 
Siren would also like to point out that Call TV services generally include entry mechanics other than fixed line and SMS, and 
these are: - 
 

a. Via red button in Sky digital homes, and these services are generally provided to consumers at the same price point as 
fixed line and SMS 

b. Via website in order to provide the customary free route of entry. Services are organised in such a way that viewers 
entering via this route have the same chance of being connected live to air and being re-contacted via call back as 
those entrants coming in via fixed line, SMS or red button. 

 
Question 3 
 
Siren obviously agrees with the general principle of transparency for all Call TV viewers/players. However Siren does not 
believe that giving on-screen information about anticipated odds or number of entries taken per hour is either necessary or 
indeed particularly beneficial to the viewer. In Siren’s experience the vast majority of people taking part in Call TV services 
are more than aware of what they are taking part in. 
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That said, Siren does believe that more can be done within the Call TV format and programme flow itself to give reassurance 
to the audience that a service is as legitimate as possible. For example, Siren believes it is generally desirable that viewers 
know how many times a given player getting on to the live part of a Call TV show has called that day, and Siren would 
envisage this information being part of the presenter’s patter i.e. “Hello John, we see you’ve called five times today. Can I 
take your answer..?” 
 
Siren also believes there to be particular value in making information about the percentage likelihood of callers getting 
through to a Call TV programme available within the service’s Terms & Conditions, (“T’s & C’s”). Such T’s & C’s are generally 
available via website and email, but Siren would strongly advocate the introduction of a PO box number for viewers without 
internet access. 
 
Question 4.1 and 4.2 
 
Siren’s views regarding transparency of pricing are generally in accord with that of ICSTIS. Assuming a £1.00 tariff, Siren 
believes that the following points are germane: -   
 

a. The £1.00 charge plus any relevant network charges (in mobile) should be shown regularly on screen. This of course 
needs to fit in with other information already on screen, and so will rotate with other information. 

b. Charges should be clearly stated in the T’s & C’s, obtained via website, email or PO Box address as outlined above. 
c. The presenter should clearly state that ALL entries will cost £1.00 plus relevant other charges. 
d. The cost of the call should be stated clearly on all lines, and explicitly stated in all bounce back messages sent to SMS 

entrants. Red button charges will be flagged on air, and viewers should also be prompted to confirm their acceptance 
of red button charges once the red button is initially pressed. 

e. Call warnings at 25/50/75/100 plays should be adequate. 
f. Entries should generally be capped at an absolute maximum of 100 plays, as certain “professional” players often 

configure their PCs to issue multiple free repeat entries, and a cap on entries will help to level the playing field for 
other players. 

 
Question 5 
 
Siren believes that the provision of a help email address OR a national rate number, shown on screen on a rolling basis every 
8 to 10 seconds is adequate. 
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The help email/helpline facility would be manned either by the service provider or by a reputable third party with 
responsibility to manage the service during programme transmission hours. 
 
In Siren’s view this is a cost that the TV producer and/or broadcaster would be willing to bear to ensure that the customer 
experience is satisfactory.  
 
Question 6   
 
Siren believes the following to be important considerations in relation to the development of a “standard” T’s & C’s mix: - 
 

a. Age restriction. This is clearly important and probably needs to take its lead from existing ICSTIS guidelines 
b. Routes to entry i.e. fixed line/SMS/web/red button 
c. Where to find T’s & C’s (see comments above about PO boxes etc.) 
d. The help email AND/OR national rate number. 

 
Question 7 
 
Siren is generally in accord with ICSTIS on this issue and believes it to be reasonable to expect this to be promoted both 
verbally and on screen. 
 
Question 8 
 
Siren is again generally in accord with ICSTIS in relation to closing dates and times/hours of operation. 
 
However, it is important that Call TV producers are able to use devices like timers and “rapid fire rounds” to create the 
tension and drama required to produce entertaining and compelling programme content.  
 
Question 9 
 
Siren is generally in accord with the general views of ICSTIS expressed here. 


